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B.Com. 5th Semester (Honours) Examination, 2019-20

COMMERCE

Course ID : 51217 Course Code : BCOMH 504DSE-2

Course Title: Marketing Management

Time:  2 Hours Full Marks: 40

The figures in the margin indicate full marks.

Candidates are required to give their answers in their own words
as far as practicable.

øé¬Ì õ∂±ôL√¶ö ¸—‡…±&ø˘ √õ∂Àùüı˛ ¬Û”Ì«˜±ÀÚı˛ øÚÀ«˙fl¬/
¬Ûı˛œé¬±Ô«œÀı˛ ˚Ô±¸y¬ı øÚÀÊı˛ ˆ¬±¯∏±˚˛ Î¬◊Mı˛ øÀÓ¬ ˝Àı/

1. Answer any five questions: 2×5=10

Œ˚ Œfl¬±ÀÚ± ¬Û“±‰¬øÈ¬ √õ∂Àùüı˛ Î¬◊Mı˛ ±› –

(a) What is modern concept of Marketing?

øı¬ÛÌÀÚı˛ ’±Ò≈øÚfl¬ Ò±ı˛Ì± fl¬œ∑

(b) What do you mean by consumer behaviour?

ŒSêÓ¬±ı˛ ’±‰¬ı˛Ì ı˘ÀÓ¬ fl¬œ Œı±ÀÁ¬±∑

(c) What are the 4P’s of Marketing?

øı¬ÛÌÀÚı˛ ‰¬±ı˛øÈ¬ P fl¬œ fl¬œ∑

(d) Define Branding.

’øˆ¬:±Ó¬fl¬ı˛ÀÌı˛ ¸—:± ±›/

(e) What is Online Marketing?

’Ú˘±˝◊Ú øı¬ÛÌÚ fl¬œ∑

(f) What is Public Distribution System?

¸ı˛fl¬±øı˛ ı∞I◊Ú ¬ÛX¬øÓ¬ fl¬œ∑

(g) What is meant by Promotion Mix?

√õ∂¸±ı˛ ø˜|Ì ı˘ÀÓ¬ fl¬œ Œı±Á¬±˚˛∑

(h) What is technological marketing environment?

√õ∂˚≈øMê·Ó¬ øı¬ÛÌÚ ¬Ûøı˛Àı˙ fl¬œ∑
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2. Answer any four questions: 5×4=20

Œ˚ Œfl¬±ÀÚ± ‰¬±ı˛øÈ¬ √õ∂Àùüı˛ Î¬◊Mı˛ ±› –

(a) Explain the scope of Marketing.

øı¬ÛÌÀÚı˛ ¬Ûøı˛øÒ ı…±‡…± fl¬Àı˛±/

(b) Distinguish between Marketing and Selling.

øı¬ÛÌÚ › øıSêÀ˚˛ı˛ ˜ÀÒ… ¬Û±Ô«fl¬… Œ‡±›/

(c) What is the importance of Market Segmentation?

ı±Ê±ı˛ ¬Û‘Ôfl¬œfl¬ı˛ÀÌı˛ &èQ fl¬œ∑

(d) Explain the importance of promotion in Marketing.

øı¬ÛÌÀÚ √õ∂¸±Àı˛ı˛ &èQ ı…±‡…± fl¬Àı˛±/

(e) Briefly discuss different stages of Product Life Cycle.

¬ÛÀÌ…ı˛ ÊœıÚ‰¬ÀSêı˛ øıøˆ¬iß ô¶∏ı˛&ø˘ ¸—Àé¬À¬Û ’±À˘±‰¬Ú± fl¬Àı˛±/

(f) What are the utilities of distribution channel in Marketing?

øı¬ÛÌÀÚ ı∞I◊Ú √õ∂Ì±˘œı˛ Î¬◊¬ÛÀ˚±ø·Ó¬±&ø˘ fl¬œ∑

3. Answer any one question: 10×1=10

Œ˚ Œfl¬±ÀÚ± ¤fl¬øÈ¬ √õ∂Àùüı˛ Î¬◊Mı˛ ±› –

(a) Discuss the importance of Marketing.

øı¬ÛÌÀÚı˛ &èQ ’±À˘±‰¬Ú± fl¬Àı˛±/

(b) What are the factors to be considered in determination of pricing policy of a product?

¬ÛÀÌ…ı˛ ˜”˘…ÚœøÓ¬ øÚÒ«±ı˛ÀÌ fl¬œ fl¬œ øı¯∏˚˛ øıÀı‰¬Ú± fl¬ı˛± ˝˚˛∑
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